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VISION 2050
An inspiration framework 
to guide business action



BY 2050
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ENERGY

A sustainable energy system 
providing reliable and affordable  net-
zero carbon energy for all.

TRANSPORTATION  
& MOBILITY
Safe, accessible, clean and efficient 
transportation of people and goods.

LIVING SPACES

Healthy and inclusive living spaces, 
thriving in harmony with nature.

CONNECTIVITY

Responsible connectivity  
brings people together, 
enhances transparency  and
efficiency, and drives  access
to opportunity.

HEALTH & 
WELLBEING

The highest attainable 
standard of health and  
wellbeing for everyone.

WATER & SANITATION

Thriving aquatic ecosystems that support food,
energy and public health for all.

FINANCIAL PRODUCTS

& SERVICES

All financial capital and financial
products and services are 
mobilized to support 
sustainable development.

FOOD

A regenerative and equitable food 
system producing healthy, safe and  
nutritious food for all.

PRODUCTS & 
MATERIALS

Resource use is optimized to meet society’s
needs while allowing the systems that 
provide resources to regenerate.

TIME FOR ACTION: 
TRANSFORMATION PATHWAYS



WE NEED A NEW 
MINDSET

RESILIENCE
Enhancing business’ capacity to 
anticipate, embrace, and adapt to 
changes and disruptions in order to 
safeguard long-term success.

REINVENTION
Recognizing that our current system 
of capitalism is producing outcomes 
that are unsustainable and the need 
to transform to a model that rewards 
true value creation.

REGENERATION
Moving beyond a “doing no harm”
mindset to one in which we build 
the capacity of our social and 
environmental systems to heal 
and thrive.



INNOVATION & 
TECHNOLOGY
Innovation processes that set goals 
around social and environmental impact 
as well as anticipate and avoid negative 
unintended consequences will be good 
for society, and will lead to more resilient 
business models.

FINANCE & 
INVESTMENT
Finding ways for companies to direct 
investment towards socially, 
environmentally and financially 
sustainable outcomes will be essential to 
achieving Vision 2050.

INDIVIDUALS & 
CONSUMPTION
Business has a role to play in enabling 
individuals to be agents of positive 
change. Giving people the options and 
incentives they need to make more 
sustainable choices is key to 
accelerating transformation.

POLICY & 
REGULATION
Regulation creates the stable, predictable 
and fair conditions that companies 
depend on to invest, compete and thrive. 
Business must better support the design 
of policies that incentivize sustainable 
transformation.

BUSINESS CANNOT
DO THIS ALONE 



SYSTEM

TRANSFORMATION



BUSINESS & 
SUSTAINABILITY



MOUNTING 
INEQUALITY

THREE GLOBAL CHALLENGES

NATURE
LOSS

CLIMATE 
EMERGENCY



SUSTAINABILITY HAVING GONE
MAINSTREAM



Become 
nature-positive

Decarbonize

Work together across the 
value chain Explain to 

shareholders

Contribute to an 

Inclusive & equitable society

HOW TO 

Keep the business successful
in uncertain world

PRESSING CHALLENGES 
FOR COMPANIES



THE “HOW TO” 
FOR SYSTEM TRANSFORMATIONS

It is the collective action in value-
chains by companies that will 

drive the system transformations 
we need.

The redesign of 
engagement between 
companies and the 
capital markets is the 
critical level to accelerate 
transformation.

All companies must NOW 
implement ambitious 

strategies and actions to 
become net-zero, nature 

positive and contribute to 
an equitable society. 
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DEEP DIVE ON 
RETAIL 
INDUSTRY



RACE TO ZERO BREAKTHROUGHS

RETAIL CAMPAIGN
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Retail supply chains are
responsible for 25% of the
worlds GHG Emissions.

Many retailers have set bold targets but 
only a few are on track with an actionable
agenda. Cross Sector-Collaboratio is seen
as crucial on the journey to Net-Zero.

Sources: Accenture, CEO Study 2021 /  BCG, Sustainability in Retail is possible, 2022

https://www.accenture.com/_acnmedia/PDF-166/Accenture-UNGC-CEO-Study-Sustainability-2021.pdf
https://www.bcg.com/publications/2022/sustainability-in-retail


2030 BREAKTHROUGS 

RETAIL CAMPAIGN
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The aim of the 2030 Breakthroughs: Retail Campaign is to create a global movement in 
the retail sector to take action by setting 1.5°C-aligned science-based targets (SBT) across
scopes 1-3 and reach net zero by no later than 2050. The engagement is an opportunity for

retailers to work with other retailers and with trade association partners at a national, 
regional and global level. 

Founding Members



THE RACE TO ZERO

The Race to Zero is the UN-backed global 
campaign rallying non-state actors across the
global economy to take rigorous and
immediate action to halve global emissions
by 2030 and deliver a healthier, fairer zero
carbon world in time.

All members are committed to the same 
overarching goal: reducing emissions across
all scopes swiftly and fairly in line with the
Paris Agreement, with transparent action
plans and robust near-term targets.

Led by the High-Level Climate 
Champions for Climate Action – Nigel 
Topping and Dr. Mahmoud Mohieldin –
Race To Zero mobilizes actors outside of 
national governments to join the Climate 
Ambition Alliance. 



WHO IS IN THE 

RACE TO ZERO?

The objective is to build momentum
around the shift to a decarbonized
economy ahead of COP27. This will 
send governments a resounding
signal that business, cities, regions and
investors are united in meeting the
Paris goals and creating a more
inclusive and resilient economy.

1,049
Cities

67
Regions

5,230
Companies

441
Investors

1,039
Education

52
Healthcare

~15%
Global 

economy

>11%
Total CO2 
emissions

~ 1
Billion 
people



HOW TO JOIN THE 

RACE TO ZERO?

Pledge. 
Plan. 

Proceed. 
Publish. 

Join as an Actor:
If you are an individual retailer,  you will need to join 
an official initiative or network, which is a Race to 
Zero partner.

Become an Accelerator:
If you are a Retail Association, you are invited to 
become an Accelerator for the Race to Zero. 

To join the Race to Zero, entities must fulfil the minimum
criteria. Visit the Racte to Zero website to find out more.

https://racetozero.unfccc.int/system/jointheteam/


EMERGING CHALLENGE OF

SCOPE 3 EMISSIONS

The objective is to build momentum
around the shift to a decarbonized
economy ahead of COP27. This will 
send governments a resounding
signal that business, cities, regions and
investors are united in meeting the
Paris goals and creating a more
inclusive and resilient economy.



THE CENTRE OF EXCELLENCE

Launching in June 2022, The Race to
Zero Retail Centre of Excellence (CoE) 
is a curated virtual space with capacity
building resources for retail
associations and their members.

The CoE base was created in collaboration with
founding member representatives and
signatory Retail Associations. 

Access to the CoE is available to retail
associations that make the pledge to become
an Accelerator at no cost. 



Geneva, Amsterdam, Beijing, Delhi, London, New York, Singapore


